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BRUSSELS FURNITURE FAIR – PRESS RELEASE
2011 is the third successive year of economic crisis, yet our exhibitors are again full of enthusiasm! Positive signals are also coming in regarding visitors. The seven halls are filled to the last centimetre with Belgian and – about 50% – with international exhibitors from the broad middle segment, which is both the Furniture Fair’s target group and the core of what’s on offer in the shops.

As in previous years, the number of participants remains constant at about 300. What is striking is that they continue to be increasingly export-oriented. Of course they don’t come only for the Belgian market, but have their eyes on the Netherlands too. In addition to this Benelux market, it is the French market that is becoming increasingly important for Brussels, in addition to the British, Swiss and Scandinavian markets.

An export-oriented fair, especially in times of crisis
The economy is limping along, but the world goes on turning. In this difficult and volatile market situation, it is even more important to grasp every opportunity for growth to the full. This means above all concentrating on exports.

As the organisers of this fair, we wish to provide an intelligently designed platform that performs well, suited to the needs of the exhibitor and the furniture trade. A professional fair that is a meeting place for all parties in the entire furniture sector, a place for intensive contacts and exchanges, where everyone can do business in a concrete and realistic way. Where furniture dealers will find in a relatively compact area a selection of the products they are seeking for their core range.
We therefore venture to say with some emphasis that manufacturers have no option but to attend, and for the visitors it would be unprofessional not to come, especially in these hard times.

The exhibitors opt for Brussels because of the international visitors, the compact area of the fair, and its commercial strength. Everything is questioned nowadays, so marketing budgets also come under review. The attractive prices offered by the Brussels Furniture Fair are very much appreciated. One of the keys to the fair’s success is the close personal contact we maintain with our exhibitors. They feel our support and thus invest not only in their collections but also in their presentation at the fair. Exhibiting in Brussels is a strategic choice. Manufacturers can, on a limited budget, show their new collections to a broad international trade public.
Loyalty and the exhibitor
The relationship with the exhibitor is of prime importance. And that isn’t limited only to the personal and custom service we offer them. New exhibitors don’t just fall from the sky. Foreign exhibitors already know us before they decide to take part. When prospecting, we go for quality and a range that will appeal to our visitors. This year, the mix of loyal exhibitors and newcomers adds up to a total of about 300. A little more than half the floor area is occupied by Belgian companies. They continue to make up the backbone of the fair. Be Magazine, which is distributed throughout Europe before the fair, clearly shows the dynamism and export-orientation of Belgian furniture manufacturers.

The second largest group of exhibitors are those from the Netherlands, and this is in part clearly due to Holland à la Carte. The Netherlands are followed by Germany and Italy, each with slightly less than 10% of the floor area. France, including several big names, is catching up fast, following shortly behind with 7.5% of the area.
Visitors are truly pampered
About 20,000 visitors are again expected, more than half of whom will come from abroad. The Brussels Furniture Fair is an agreeable event for visitors, being both handy and clearly organised. The atmosphere is relaxed and hospitable. Atmosphere is something you try to create as an organiser, yet it remains intangible. You can only be grateful that it exists. It helps in doing good business, and helps you forget the crisis. Free catering outlets, attractive decoration, trend passages that inspire unobtrusively: all these elements contribute to making a visit to the fair a really good experience.
It’s too early to give any figures, of course, but we already have positive signals from the Netherlands and, more especially, France. We also expect a slight increase in visitors from the United Kingdom and Scandinavia. Despite the poor economic situation on the other side of the Channel, the British appear not to find what they want, and are interested in contemporary collections. Without wanting to get ahead of ourselves, we look forward with confidence to the definitive visitor numbers.
Strong French presence
The fact that a number of major French furniture manufacturers have opted to come to Brussels makes a substantial contribution to the impact of the fair, especially on the French market. Such companies as Gautier, Girardeau, Parisot and Pierson are joined by other big guns like the Cauval group with Simmons Canapés, ITA and Cavel, as well as Célio, Menard, Demeyere, Forège, Couture, La Boissellerie, Zago, Columbus, Lelièvre, Casita and Ambiance Tiffany. Brussels by Night will include Sapsa, Simmons Matelas, Pirelli Bedding, Tréca de Paris and France Biotex. The last in the list is expanding its stand after a successful trial run last year. These French exhibitors do not come to Brussels only for the Benelux market. It is quite significant that they also want and are able to reach their home market from the Brussels Furniture Fair.
This is because the number of French buyers who attend is also considerable, and has grown in recent years. And what is most important of all is that in Brussels they find what they are seeking for their core range, which they do not always find, or insufficiently, at French fairs. As far as French buyers are concerned, one of our most important assets is the broad international range in the middle segment, and more specifically in the modern genre.

Familiar names create confidence
In uncertain times, people return to what they know. This applies to the furniture sector too. The Brussels Furniture Fair can rely on a permanent core of exhibitors. The accent is too often put on the 15% made up by newcomers, but ultimately it is the loyal exhibitor who returns year after year that gives the fair the reputation it has today.

In the first place these are the Belgian exhibitors, who will again be well represented this year. They will appear not only in Hall 5, but will also be a leading presence in Brussels by Night in Hall 6 and in Nomad in Hall 8. This is because Belgian companies are among the best in the world in bedroom comfort and ethnic furniture too. And there are even a few new Belgian exhibitors: Sitino, Zenitude and Sodim are the most conspicuous.

The Netherlands, our most important export market, also occupies a substantial second place among the exhibitors. Holland à la Carte once again takes up the whole Patio. This ‘orange’ hall is intended to enhance the commercial impact of a number of Dutch manufacturers who present their products collectively and elicit more attention in the export field. The participants are Probilex, Cartel Living, Vidato, Chita, Nouvion, Spinder, Kluskens, Schuitema, 3B, Helderr, De Eekhoorn, Bijnen-Goretti, Klotz, Brouwers, Gaffert, Ojee and Elle Funny Carpets. In addition, Lourens Fisher and Coesel are returning to Square, Norma, Phi-Ton and Eastborn will be in Brussels by Night, and Het Anker, De Toekomst, Sit Design, Bree and Slizing will exhibit in Hall 4. There are also several Dutch exhibitors in Nomad in Hall 8, including Gerlag&Gerlag, Haveco and Maxfurn. E-design, Solo Trading, and Ultima are a few of the new exhibitors.

German and Italian manufacturers also remain loyal, especially in the City segment in Halls 3 and 4. As in previous years, Italian exhibitors such as Calia, Max Divani, Nicoletti, Calligaris, Polo Divani, Satis, Delta Salotti, GSG and Novecento have large stands. And here too we see some new names appearing. After two years, the Natuzzi Group is returning, with Leather Editions. Incanto is enlarging its stand to make room for Digio’, its new collection of fabric-covered lounge suites. Bardi is coming to Brussels for the first time, and is immediately bringing its international collection. LC Mobili and Contempo are another two Italian exhibitors. The new exhibitors include Ego Italiano, Eurostile, Ditre, Maronese and, from the same group, ACF, which is showing a contemporary range, mainly painted. SMA is another new supplier of modern Italian furniture. The most striking absentees are Battistella and Dorelan.

The fact that these big names are acting on a large scale has had consequences for Square. Its floor area has slightly decreased, but the commercial impact is greater. This year the inspiration was the desert. After all, in the news we couldn’t ignore the Arab Spring, a hopeful democratic signal in these troubled times. In this way the bar in Square will be an oasis in the midst of the commercial bustle of Hall 3, which has been completely upgraded.
The German furniture and seating is concentrated mainly in Hall 4. Not much has changed regarding our German exhibitors. Hukla and F+S are coming to join such German manufacturers as Nolte, Koinor, Wiemann, Wimex, Rauch, Himolla, Polipol, Ewald Schillig, Païdi, Sensoflex and Gwinner. On the other hand, Willi Schillig has decided to take part only once every two years.

Newcomers make for surprises
Familiar faces are important, but newcomers have a significant role to play too. Visitors like new points of interest that may offer a surprising new stimulus. This year we can discover Baix Moduls and Iniesta from Spain, and Zagas, Cacio, AM Classic, Carving and Cortimoveis from Portugal. Initially there was actually a striking amount of Portuguese interest in Brussels, but the lasting poor economic conditions meant that this did not ultimately lead to actual participation.
The exhibitors’ loyalty is visible in the extraordinary effort they make, year after year, in their stands, presentation and new products. Veldeman Bedding once again has a marvellous stand, among other things for the Stijn Helsen Rooms. And Passe Partout is opening up part of its excellent stand for its outdoor collection. The Recor group is offering a first sight of Sitino, a new brand which it is launching entirely in the contemporary spirit of alliance and collaboration. They are presenting beautifully designed tables and chairs and small armchairs. Rom is celebrating its 50th anniversary, and apparently they have something to show for it. Their stand even has an aura of youthful optimism. Their collection is now divided into segments, each representing one type of customer. In addition to its vigorous house collection, Mintjens is now aiming for the export market with its Zymbioz label. The Mecam group is certainly among the established names, especially for the Belgian and Dutch visitor, and not only for its traditional Mecam, Royal and Neo-Style collections. It is only logical that they also put an ever greater accent on contemporary, especially with B’Lissa. And we definitely shouldn’t forget our enfant terrible Up2Date with its remarkable price/quality ratio. Wolmat is a great innovator in the young, modern and romantic starter segment, and has come up with something absolutely new in its collection of beds for youngsters up to 18 years, with interchangeable covers showing K3 and Plop through to Star Wars and all the Studio 100 characters. D&D, Meubar and Theuns take their inspiration from the car sector or from technological innovation in the furniture board industry. PureSenses is the first truly international contemporary collection by Thor. The environment also continues to inspire. MahaRadja and Vandecasteele use recycled wood and BSM uses a light wood composite for outdoor furniture. When it comes to the bedroom, one cannot of course ignore natural sleeping, and the Diamond Spring Company presents a box without spiral springs. In Ergosleep Clip-On, LS Bedding gives the slatted base the appearance of an attractively decorated bed.
Creating an atmosphere
It is only when a trade fair leads to buying in the sector that it is truly successful. But it should also stimulate, amaze and charm. A trade fair is a brainwave and gives one new insights. And especially under difficult market conditions, one has to keep up with the latest developments and never be outmoded.

Sustainable business and ecological awareness take this a step further. These concepts stand for everything that is sound, ecological and sustainable. We have a warm heart for our planet and would like to save it, but in style. Not a matter of back to nature, but attractive, well-finished furniture that is manufactured on a sound basis yet still has allure, is intelligent and ‘green’.
The trends are an attempt to illustrate this in a philosophical and poetical way. The passages between the halls are suitably adorned to achieve this. It is as if the earth were taking its revenge. In ‘Do it together’, a mass of butterflies carry ideas and make an old tree into something alive again.

The ‘Do-it-yourself’ setting is more natural, closer to the soil. The bulbs show the importance of cherishing the important things of the earth, the old objects the value of traditional things.

In addition, we are again presenting the biennial Flemish Masters, an initiative by MoOD and Optimo with the aim of stimulating creativity and providing support for innovation by letting several manufacturers and designers work together under the guidance of Axel Enthoven. The exceptional thing about this initiative is that a fabric or material manufacturer and a furniture manufacturer developed a new interior product together with an external designer.

The furniture Balthazars will be awarded for the fourth time, in four categories: the most Innovative Product, the Trendiest Product and the Best Belgian Product, plus a Green Balthazar for sustainability, recycling and ecology.

Conclusion
The Brussels Furniture Fair is a trade fair with a lot to offer that radiates optimism even in these troubled times. By taking a balanced and realistic approach, and by thinking in terms of solutions together with the sector, it draws visitors from a broader area and sees its position in relation to surrounding fairs reinforced even more. Our main concern is to react alertly and flexibly at the heart of the business and with a clear concept.
We hope this latest fair will generate lots of new, positive energy.
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